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Family Millennials

key customer generation for insurance & assistance

Needs energized by the pandemic

The new Millennials’ behaviors span all areas of life, from how they work, how they
shop, how they travel, to how they move around. Many of the longer-term changes in
their behaviors are still being formed, giving an opportunity to help shape the Next
Normal.
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TRENDS #1

TRENDS #2

@ They search for convenience

Time is a currency

= They want maximum results
with minimum time and effort

= they are willing to pay for
speedy and convenient service.

Since the pandemic
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have experimented made a :  have used more have used
an E-THERAPY TELECONSULTATION : often an E-SCOOTER more often a VTC

From immediate delivery to perfectly automated, effortless

service, they expect on-demand services and friction-free
interactions as standard

TRENDS #3

They look to mastering their body &
mind, and the wellness of their family

They are extremely focused on their health and
wellness, both physical and mental.

-» Their mind is a vital arena. Inner wellbeing has become a
new priority for health-aware Millennials.

- Wellbeing goes (even more) holistic and every sector will
require a wellbeing proposition. An increasingly holistic
definition of wellbeing takes root: healthy & hygienic habitats,
social wellness,...
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Privacy & security are paramount

In today’s digitally connected world, parents have
to manage their own relationship with the internet
and mobile devices, along with managing their
children’s use of and exposure to the same
technology.

Parents are concerned about their children’s
online safety and data privacy. Young children
are all too often being exposed to an internet with
little or no age barrier.
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cybercrime

(ID theft, personal data :

misuse, being locked out of
my computer)

have high interest in
E-reputation protection

TRENDS #5

local connections

With their growing sensitivity towards
environmental and social justice, Millennials are
switched on to the importance of “going local”.

Whether it’s keeping supply chains for goods short to
improve a product’s ecological footprint, or using local

providers to ensure that they are supporting the proximity
economy (and resisting the slow process of off-shoring and
outsourcing).
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