@ Insight mining fc“’gfomer

Mobility behaviors energized
by the pandemic

The automotive industry is facing
what is arguably the most disruptive
period in a century.

The dominance of the internal combustion
engine looks to be finally coming to an end,
as greener travel becomes a priority — a shift

driven as much by government regulation as
consumer demand.
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Sustainable Living

The rise of electric vehicles continues slowly
but steadily to grow, with barriers including
cost and (lack of) availability of charging points BN e
—but driving forces ranging from eco-mindset,
improving infrastructure as well as
governmental support.

Growing appetite for electric cars in most of key markets,
which accompanied interest for green mobility insurance & assistance services.
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Ownership overhaul

Traditional forms of ownership are being disrupted.

A preference for lighter living is prompting consumers
to choose flexible access models over permanented
ownership. This change in behavior is boosted by more
flexible offerings that invite customers to share, rent,
pay-as-you-go and subscribe.

= Financial uncertainty will push consumers to avoid
significant investments and favor access over ownership
in expensive categories such as cars.

= Continued remote living (e.g. the permanent shift towards
more hybrid working) also means the car becomes less
of an everyday need.

The majority intend to buy their car but the youngest tend to choose to finance their
vehicle in leasing and favor renting or sharing solutions.
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In the other hand, there are new barriers too, which should be considered.
- Consumers are more hygiene-aware, the thought of sharing vehicles
with others may be less appealing.
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TRENDS #3

City fleets
& Micromobility

Urban dwellers desire efficient, safe, flexible
and convenient transport, without the
responsibility, for ever shorter and medium
distances.
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Tech-enhanced mobility

The automotive & mobility ecosystem
continues to be disrupted by tech.
Access & functionalities

to autonomous vehicles.

In car-wellness enhanced by tech,
fully connected cars enabling better
safety are becoming a reality.
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Research comes from Allianz Partners’ Customer Lab, a proprietary quantitative
customer database of consumer insights. The above data comes from a wave from 2021 .
lab| surveying 21K consumers across Mexico, Thailand, Japan, Singapore, Switzerland, Allianz @

Austria, Romania, Slovakia, Portugal, Greece and Turkey, and including questions
related to COVID emerging new behaviours. Trends come from Foresight Factory
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